2nd Quarter Commercial Project

8th Grade Pre AP 

January 9-17, 2018

For this assignment, you will be working individually to create a video commercial that you will be showing to the class for viewing and comments.  This commercial can be for any type of product or service that can be advertised on the television.

One of the goals of this assignment is to enhance student understanding of the concepts learned in class- author’s purpose and point of view- and the potential real-world applications of this knowledge.

A second goal is to give everyone an opportunity to practice presentation skills in front of an audience (even if the audience is not immediately visible).
The Commercial Itself

Commercials are designed so that when a consumer needs a product, the brand advertised in the commercial should be one of the first to come to mind.  Your commercials must spark a connection with your brand and your audience. Without that connection, your brand likely won’t be remembered, even if people remember the commercial itself.   
Consequently, your commercial should incorporate elements that –

a. demonstrates improved memory for a product, or, that 

b. cause an association to form between a product and a product name.  
c. call for action – getting the audience to buy or act now.

How do you create a TV commercial that is both memorable and effective? Think of a TV commercial you remember. A few examples of effective commercials include the Geico “How happy?” commercials (Hump day, anyone?), Ocean Spray field of cranberries commercials, the Swiffer ads with the 90-year-old lovebirds Morty and Lee, and the Febreze bad odors commercials. What is it about these ads that grab our attention?

As you read the tips below, keep these memorable commercials in mind.
4 Tips for Creating an Effective TV Commercial

1. Represent Your Brand Clearly
Using both verbal and visual cues, your brand’s name, logo and perhaps even the product itself should be conveyed throughout the commercial. Don’t be secretive and wait until the end of the ad to show your brand’s face. But do be tasteful about it.

2. Create a Storyline
The best commercials don’t just sell a product or service; they tell a story. Whether it is a heartfelt story, or a dose of humor or satire, create a storyline to which your audience can relate and connect.

3. Develop a Signature Character or Theme
Each of the example commercials listed above aren’t simply one-off ads. Instead, they are a series of ads that carry the same them or characters throughout. These characters or theme will fortify the audience’s connection with your brand.

4. Keep it Simple
You only have 120 seconds to get your message across and form a connection with your audience. Keep the overall concept and storyline of your commercial simple.

Be creative in your presentation and your application of what you have learned in class about author’s purpose and point of view.  Feel free to have fun with the commercial.  Your focus is to provide information that persuades or influences the audience to take some kind of action.  You can use humor in your commercial as long as it relates to your topic and purpose.
Your grade will consist of two components:

1. The commercial itself  (see above for critieria) 75 points
2. Your explanation -  how and why you incorporated the mental processes of perception, memory, judgment, and reasoning, as contrasted with emotional and volitional processes.) 25 points
The commercial itself should be a video using one of the following formats: wmv, mov, mpeg on some sort of media so it can be played on the class computer. The storage media include flash/thumb drives, CDs, and DVDs.
Prior to the day of the commercial, everyone should attempt to play the commercial on the class computer so that you know everything will be ready for the class presentation.

The commercial should not be more than 2 minutes long.
In the commercial, you should be selling your idea ( a brand, an event, an organization, a cause, etc.)  Do not use copyrighted names of products or organizations.
When to turn in:

A copy of the commercial file on a flash drive on or before January 17, 2018.  
